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Binbipka okpemux nybnikauiin B xypHanax 4nexis Cl

Marepian onybnikoBaHo B IHgbopmaLiiHoOMy 6roneTeHi 3 MixXkHapoaHoi ctaHaapTuaauii 1-2010

CtaHpapTi MOHITOPMHIY 6e3nekn xap4yoBumx NPOAyKTiB y BipMmeHii Ha cboroaHi:

3 MeTOI0 NONIMNWEHHS BUKOHAHHS Ta MOHITOPUHry lep>xaBHOi iHCcnekLUii 3 6e3nekun xap4oBux
NPOAYKTIB i BeTepuHapHoi cnyx6mu MiHicTepcTBa CinbCcbkoro rocnogapcTtsa, BipmeHcbki
HeypsLoBi opraHisauii 3 3axmcTy npas crnoxusadis (PCR) 3a nigTpumkun Opranisauii 3
6e3neku i cniBpobiTHMUTBaA B €Bponi (OSCE) BMCTYnatTh 3a BBEAEHHS NPO30pUX Ta
HalCy4YacHiWnxX NpoLenyp MOHITOPUHIY NPOAOBONbYOI 6E3MEKMN, OXOMNIOIYN MEXAHI3MU OLIHKN
PU3KKY, SKi WNPOKO BUKOPUCTOBYOTbCS B AepxxaBax €C ans 3abeaneyeHHs NpoaykTamm
XapyyBaHHs, 6e3neYHMmM AN CNOXUBAHHSA MIOAUHOK0 Ta HABKOJIMWHBLOIO CEPENOBMLLA.

Y pesynbTarti uux npouenyp, Ski 3apas oqiLiiHO 3aTBEPAXEH] YPALOM, NiOABUWNTLCS
NPO30pPICTb Ta rpoMaisiHcbKa BiAMNOBiAANBHICTb, @ TAKOX CMiBPOBITHULTBO 3 FPOMAACHKICTIO
Ta NiABULLEHHS 3aranbHoi 06i3HaHOCTI. MiHICTepCTBO CinbCbKOro rocnofapcTea Takox
NOroAmMnocs Ha 34INCHEHHS NepPioAMYHUX NepeBipoK B6e3nekn Xxap4oBuxX NPOJYKTIB Yy
LepXaBHUX WKoNax, i neplwa nepesipka byna nposeneHa pazom 3 PCR B psiai wkin EpesaHy B
rpyaHi 2009 poky. PeaynbTati nokasanu, Wwo 6inbwicTb WKin y CBOIX iaanbHAX NpoaarTb
Hebe3neyHi i He340POBI NPOAYKTY XapyyBaHHS (MPOCTPOYEHI MPOAYKTK, WBUAKY TXY).

Protection of Consumers’ Rights, Armenia

I[HOiMcbKi dpapmaueBTn 3a00BONEHI HeBaanm Kooekcom noseniHku:
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Oprarnizauist gpapmauesTiB IHAiT (OPPI) i Acouiauist BupobHukis IHaii (IDMA) oronocunu npo
HoBuin NpoekT Kogekcy nosediHkn ans 3a00BONEHHS €TUYHUX BUMOT. DapmaLeBTUYHI
KOMMaHii noobiusinu npuayMat HOBUIA i €AMHUIA HABIp NPUHLMMIB cCaMOPEeryntoBaHHS, LWob
3YNUHUTN HEETUYHMIA NPOLAX NiKapCbKMX Npenapartis nikapsamu. Ane akTueicTn 6opoTbbu 3a
npasa CrnoxmsBaya CyMHIBalOTbCS MOro epekTmMBHICTIO. “Konu coapmaueBTNYHI KOMNaHii
BBaAXal0Tb, WO ypsa pobuTb Wock, abv BKNACTA iX B €TUYHI PaMKW1, BOHU NPUXOOSTb
6e3nocepenHbo 3 kogekcoM. OTxe, ypsia, Bia4yBarum, WO BOHU WOCb pobnsiTh, OYiKye Ta
cnocTepirae”’,— ckasas [Nywna [ipimaxi i3 Consumer Voice. Kogekc noBMHEH 3a60poHNTM SK
HeMeauyHi Ta 0cobuCTi NoAapyHKM i rOTIBKOBI BUNNATK, Tak | NPUAHSATTS BCix onnat
NoOopPOXeNn 3a KOPAOH NikapiB Ta 4neHis ixHix cimen. OgHak, Kogekc no3sonse
doapMaLeBTUYHUM KOMMAHISAM orsiadyBaTu Nikapsm y4acTb Yy MiXHApPOOHUX CeMiHapax Ta
KOHgpepeHuisx. KpiM TOro, €aUHNUM 3axo40M CTPUMYBAHHS KOMMNAHIN Big NPUAHATTS HEeTUYHOT
NPaKkTUKK € Te, WO iXHi iIMeHa i xapakTep ckapr Ha Hux ByayTb PO3MilleHi Ha web-cainTax
acouiauin! Ockinbkn camoperynioBaHHs He Npautoe, TO CMOXMUBaYi BUMararTb CyBOpUX Ta
060B’SI3KOBMX 3aKOHIB.

Voluntary Organization in Interest of Consumer Education (VOICE), India

Hwu3bki cTaHOapTu B conapisx, suasneHi Altroconsumo:

3rigHo 3 piweHHAM BcecBiTHbOI opraHisauii 0XOpoHU 340P0B’a NPOo MiABUIEHHS CTaHOapTIB 3
OLHKW PU3NKY 3axXBOPIOBAHHSA pakoMm, CpUYnHeHoro ynbtpadgpionetosumm (UV) namnamum,
casioHu Kpacu rnoBuHHI 3actocosyBaTtu UV-ycTaHOBKM Ang 3arapy 3 HaA3BMYanHOO
obepeXHiCcTIo, eCPEKTUBHICTIO Ta NPOgPecioHaniaMoMm nif Yac poboTu 3i cnoxmeadyamu. TaemMHe
nocnigxeHHs Aliroconsumo, nposegeHe B 50 canoHax 3arapy socbMmu MicT Itanii, bapi,
Bononbi, Heanoni, Pumi, Nanepmo, TypiHi, BeHeuii Ta MinaHi, BusiBnno cmepTtenbHo
Hebe3ne4Hy CyMill MpakTUKK Ta NPUrONOMLNBO NOraHi YMOBM B AesiKux ycTaHoBax. binbuictb
NPaKTUKYHOUYMX HE NOBIAOMNSIOTb NPO PU3NK abo NobivHi edpekTn, AesKi 3 HUX HE HaJalTb
iHpopMauii abo HaBiTb LO3BONSOTb BilbHUIA BOCTYN AiTAM. Hanpwknan, BOHU NOBHICTIO HE
BPaxOBYIOTb TOW pakT, WO NiABULWEHHS OOTO-4yTANBOCTI NiKAPCbKUX Npenaparis, Takux sK
aHTMBIOTUKM Ta NPOTU3anasbHi, MOXEe BUKMKATM OMIK WKipy Ta CNPUYMHUTI YTBOPEHHS Mig
Li€l0 CBiTNa TOKCUYHUX pevoBuH. Tinbku 15 canoHis 3a0osonbHUAM BUMory Altroconsumo. 3a
BMHSATKOM perioHy [TeMOHT, B HUX perynioBaHHS HaBiTb He 3anpoBanXeHo. Y4acHUKM nutanu,
41 3MOXYTb BOHM NPMBECTM 3 COOOI0 ANTMHY Ha HACTYNHy Npouenypy 3acmarwu, i Tinbku 20 %
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ONUTaHWX BIANOBINW, WO BUKOPUCTAHHS NOCNYT AKOAbMU, MONOAWNMKN 3a 16 POKiB,
3abopoHeHo. Altroconsumo HanpasvB NMCTa Ha iM'S 3aCTyMNHMKA MiHICTpa 340PO0B’S, Wob
[OHECTUN 00 HbOro iHgpopMauilo Npo HU3bkKi CTaHOAPTY IHOYCTPIi 3acMaru, B 9KMX BiACYTHA
nepesipka obnafHaHHA Ta NigroToBKa NepcoHany CanoHy.

Altroconsumo, Italy

NokoniHHSA WBMAOKOT TXi

Bpasunbcbka acouiauis 3axucty cnoxwmsadis (PRO TESTE) sacynxye naHeTToHe:

HenasHs nepesipka 16 KekciB NnaHeTTOHe 3i WMaTo4ykamu wokonany, nposegeHa Pro Teste,
BMSIBMNA, WO X04a Ui TpaduuiiHi iTanincbki cTpasw, Wo npogatTbes y bpaaunii, MiCTAaTb
H6ararto kanopin, ixHi NOXMBHI AKOCTi AyXe cyMHiBHi. limaTok Baroto 80 rpamis Moxe
NpU3BeCTN 00 Nepeno3yBaHHS Kanopismm gopocnoi nioguHu! I3 BnniveoM Ha aiTen cnpasa
06CTOITb LWe ripwe. Y neskux naHeTToHe 6yno BUSBNEHO NEPEBULLEHHS KiNbKOCTI LKPY Y
4OTUPW pasu Bi pekOMeHO0BaHOi HopMU. Jlnwe n'atb 3 wictHaousaTn mapok — Village,
Qualita, Tommy, Santa Edwiges ta Di Lucca — nokasanu po3yMHUA piBEHb LYyKPY, xo4a
OCTaHHi Ba MICTUNN 3aMiHHUKW LYKpPY, SKi HE peKOMeHAoBaHi aAnsg fite. A Wo CTOCYETbCS
MapKyBaHHS, TO Nuwe o4Ha Toprosa mapka — Bauducco — 3a3Haynna To4Hy iHgoopmMaito,
ane poamip wpudg Ty 6yB Oyxe ManeHokuM. Pro Teste 3BepTaeTbcst 40 HAUiOHANbHOrO
areHTcTBa 3 6e3nekn xapyosux npoaykTie ANVISA 3 nponosuuieto Npo BCTAHOBIEHHS
TEXHIYHMX YMOB AN KekciB naHeTToHe. Opraxisauis Takox Hagiwne 3BiT Ao Pobouoi rpynu 3
OXWPiHHSA, cTBOPEHOT MiHICTEPCTBOM OXOPOHW 300POB’S 3 METOIO BCTAHOBNEHHS HOBMX
3aKOHOaB4YMX BMUMOT A0 NPOLOYKTIB 3 BUCOKMM BMICTOM LYKPY, SIKi MOBUHHI MICTUTK
iIHgbopMauinHe nornepenxXeHHs.

TESTE: Associacao Brasileira de Defesa do Consumidor, Brazil
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HeneranbHi nectuunan npogarotbes Ha Dinxi:

Papna cnoxwvBsadis nonepenXxae croxmsadis Npo NpoaoBXeEHHS Npogaxy HeneranbHUx t1a
HEe3apeeCTPOBaHNX NECTULMAIB, CnelianbHO PO3P06NEHNX ONS 3HULWEHHS TapraHie, y 4esKnx
panoHax CyBa 3axigHOro Ta niBHiYHOro BigAineHHs. Pana 3aknmkae cnoxmsadis @igxi BXnTn
CyBOpUX 3axofiB Ao ob6epeXHoCTi i He kynyBaTun nectuumais “MieZhangQing”, BupobneHnx B
A3ii. OCHOBHI acnekTu ubOoro NecTuUmMay Taki: Ha MapKyBaHHI NPOAYKLIi BiACYTHSA AeTanbHa
iIHgbopMaLis NPo NOXOAXEHHSA TOBapY, & TakOX BiLLOMOCTI NPO KOMMOHEHTW, BIACYTHIA NOrOTuUN
OTPYTW, IHCTPYKLUIT 3 BUKOPUCTAHHA He nepeknafeHi MiCLLeBOIO MOBOIO (Ha4aHO TiNbKu
IHCTPYKLIiIO MPOo “MeTol BUKOPUCTaHHA”, HAAPYKOBAHY aHr MiiCbKOI0 MOBOIO), a Lie NopyLluye
3akoH npo nectuumnan. Papa 3aknvkana opraHu peryntoBaHHs i Perictp nectuumais 6ytu
6inblWw NMNbHMMK WOAO0 CUCTEM NepeBipkn. BoHa nigTBepanna, Wwo npoaax takoi NoTEeHUIAHO
wkignueoi npoaykuii, sk nectuumn “MieZhangQing” € HeneranbHUM, SKWO HE NPOXOANTb
Yyepes HanexHi kaHanu PericTpy nectuuunais.

Consumer Council of Fiji (CCF)
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